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カジノ広告の規制や制度設計の
ために直接役立ちそうなエビデ
ンスを備えた論文

カジノ広告の規制や制度設計の
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る論文と資料
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1 学
Systematic review of the effect of policies to restrict the marketing of foods and
non‐alcoholic beverages to which children are exposed

2022
Boyland, E., McGale, L., Maden, M., Hounsome, J., Boland, A. and
Jones, A.

Obesity reviews 23(8) e13447 ●

2 学
Food and drink marketing on social media and dietary intake in Australian
adolescents: Findings from a cross-sectional survey

2021 Gascoyne, C., Scully, M., Wakefield, M. and Morley, B. Appetite 166 105431 ●

3 学
Effectiveness of Regulatory Policies on Online/Digital/Internet-Mediated Alcohol
Marketing: a Systematic Review

2023
Krnel, S.R., Levičnik, G., van Dalen, W., Ferrarese, G., and Tricas‑
Sauras, S.

Journal of Epidemiology and Global Health 13 115-128 ●

4 学 Advertising food to Australian children: has self-regulation worked? 2020 Saha, N. Journal of Historical Research in Marketing 12(4) 525-550 ●

5 学
Adolescents’ advertising literacy and privacy protection strategies in the context
of targeted advertising on social networking sites: implications for regulation

2020
Zarouali, B., Verdoodt, V., Walrave, M., Poels, K., Ponnet, K. and
Lievens, E.

Young Consumers 21(3) 351-367 ●

6 学
Children’s Engagement with Brands: From Social Media Consumption to Brand
Preference and Loyalty

2020 Núñez‑Gómez, P., Sánchez‑Herrera, J. and Pintado‑Blanco, T. Sustainability 12 9337 ●

7 学
The Impact of Mandatory Food‑Marketing Regulations on Purchase and
Exposure: A Narrative Review

2023 Alfraidi, A., Alafif, N. and Alsukait, R. Children 10 1277 ●

8 学
The Effects of Food Advertisements on Food Intake and Neural Activity: A
Systematic Review and Meta‑Analysis of Recent Experimental Studies

2023 Arrona‑Cardoza, P., Labonté, K., Cisneros‑Franco, J. M. and Nielsen,
D. E.

Advances in Nutrition(Bethesda, Md.) 14(2) 339-351 ●

9 学
Advertising and Young People’s Critical Reasoning Abilities:Systematic Review
and Meta-analysis

2022 Packer, J., Croker, H., Goddings, A. L., Boyland, E. J., Stansfield, C.,
Russell, S. J. and Viner, R. M.

Pediatrics 150(6) e2022057780 ●

10 学
Do different actors submit different evidence to alcohol advertising policy
consultations?

2022 Stafford, J., Pettigrew, S. and Chikritzhs, T. Drug Alcohol Review 41(6) 1457-1462 ●

11 学
Young adults’ sought gratifications from, and perceptions of food advertising by,
social media influencers: a qualitative approach

2023 Alhothali, G.T. and Aljefree, N.M. Journal of Health, Population and Nutrition 42 103 ●

12 学
The Organic Marketing Nexus: The Effect of Unpaid Marketing Practices on
Consumer Engagement

2023 Asante, I.O., Jiang, Y., Luo, X. and Ankrah Twumasi, M. Sustainability 15(1) 148 ●

13 学
Children’s, parents’ and professional stakeholders’ views on power concerning the
regulation of online advertising of unhealthyfood to young people in the UK: A
qualitative study

2022 Carters‑White, L., Hilton, S., Skivington, K. and Chambers, S. PLOS ONE 17(6) e0268701 ●

14 学
Can counter-advertising diminish persuasive effects of conventional and pseudo-
healthy unhealthy food product advertising on parents?: an experimental study

2020 Dixon, H., Scully, M., Gascoyne, C. and Wakefield, M. BMC Public Health 20 1781 ●

15 学
Instabrand courtside: a content analysis of marketing strategies by food and
beverage brands during the 2021 Australian Open tennis tournament

2022 Eisenhauer,,B., Freeman, B. and Grunseit, A.C.
Australian and New Zealand Journal of Public
Health

46 910-916 ●

16 学
Advertising expenditures on child‑targeted food and beverage products in two
policy environments in Canada in 2016 and 2019

2023
Potvin Kent, M., Pauzé, E., Remedios, L., Wu, D., Soares Guimaraes,
J., Pinto, A., Bagnato, M., Pritchard, M., L'Abbé, M., Mulligan, C.,
Vergeer, L., and Weippert, M.

PLOS ONE 18((1) e0279275 ●

17 学
The influence of unhealthy food and beverage marketing through social media
and advergaming on diet-related outcomes in children—A systematic review

2022 McCarthy, C. M., de Vries, R. and Mackenbach, J. D. Obesity Reviews 23(6) e13441 ●

18 学
A content analysis of the aims, strategies, and effects of food and nonalcoholic
drink advertising based on advertising industry case studies

2022 Nanchahal, K., Vasiljevic, M. and Petticrew, M. Obesity Science and Practice 8(2) 208-218 ●

19 資 New Restrictions on Food Advertising to Children 2019 Montanari, F. and Ferreira, I. European Food and Feed Law Review 14(6) 544-547 ●

20 学
Consumption of marketer-generated content: consumers as curators of marketing
messages that they consume on social media

2022 Noguti, V. European Journal of Marketing 56(12) 3545-3567 ●

21 学
Food Marketing to — and Research on — Children: New Directions for Regulation
in the United States

2022 Pomeranz, J. L. and Mozaffarian, D.
The Journal of Law, Medicine & Ethics : A Journal
of the American Society of Law, Medicine &
Ethics

50(3) 542-550 ●
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22 学
Industry strategies to market opioids to children and women in the USA: a content
analysis of internal industry documents from 1999 to 2017 released in State of
Oklahoma v. Purdue Pharma, L.P. et al

2022 Yakubi, H., Gac, B. and Apollonio, D. E. BMJ Open 12(11) e052636 ●

23 学 Interplay of food and tobacco product descriptors and health claims 2023 Dewhirst, T. Tobacco Control 32(e1) e130-131 ●

24 学
Characterising advertising strategies and expenditures for conventional and
newer smokeless tobacco products

2022 Emery, S.L., Binns, S., Carter, C.C., Rose, S.W., & Kostygina, G. Tobacco Control 32(6) 1-4 ●

25 学
A Systematic Review of E-Cigarette Marketing Communication: Messages,
Communication Channels, and Strategies

2022 Lyu, J. C., Huang, P., Jiang, N. and Ling, P. M.
International Journal of Environmental Research
and Public Health

19(15) 9263 ●

26 学
Government Investment in the Marijuana Industry’s Commercial Interests Harms
Vulnerable Groups

2023 Richter, L., Oster, R. and Vuolo, L. American Journal of Public Health 113(5) 484-486 ●

27 学
A scoping review of outdoor food marketing: exposure, power and impacts on
eating behaviour and health

2022 Finlay, A., Robinson, E., Jones, A., Maden, M., Cerny, C., Muc, M.,
Evans, R., Makin, H. and Boyland, E.

BMC Public Health 22 1431 ●

28 学 Influencing adolescents’ attitudes towards nicotine products: A systematic review 2022 VaiheKoskii, A., Lagström, H., Eloranta, S., Bäärs, S., Hannula, A.,
Lehvikkö, M. and Salakari, M.

Nordisk alkohol‑ & narkotikatidskrift : NAT 39(5) 568-584 ●
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1 資 令和4年度　カジノ広告勧誘に関する文献調査報告書 2023 天野恵美子、岩本諭、上杉嘉見、桂田恵美子、米山奈奈子、横山彰 1-270 ● ● ● ● ● ●

2 学
Protecting children and young people from contemporary marketing for
gambling

2023
Thomas, S., van Schalkwyk, M. C. I., Daube, M., Pitt, H., McGee, D., &
McKee, M.

Health Promotion International 38(2) 1-14 ● ● ● ● ●

3 学
Regulating online advertising for gambling–Once the genie is out of the
bottle…

2019 Hörnle, J., Schmidt‑Kessen, M., Littler, A., & Padumadasa, E. Information & Communications Technology Law 28(3) 311-334 ● ● ● ● ●

4 学
New Developments in Gambling Marketing: the Rise of Social Media Ads
and Its Effect on Youth

2022 Rossi, R., & Nairn, A. Current Addiction Reports 9 385–391 ● ● ● ●

5 学
How do Gambling Providers Use the Social Network Twitter in Germany?
An Explorative Mixed‑Methods Topic Modeling Approach

2023 Singer, J., Kufenko, V., Wöhr, A., Wuketich, M. & Otterbach, S. Journal of Gambling Studies 39(3)  1371–1398 ● ● ● ● ● ●

6 資 Advice to Government ‑ Review of the Gambling Act 2005 2023 Gambling Commission(GC) 1-166 ● ● ● ● ● ●

7 資 ゲーム障害：ゲーム依存の理解と治療・予防 2020
樋口進監訳、成田啓行訳
ダニエル・キング、ポール・デルファブロ著

福村出版 1-292 ● ● ● ● ● ●

8 学
Emergent gambling advertising; a rapid review of marketing content,
delivery and structural features

2021
Torrance, J., John, B., Greville, J., O’Hanrahan, M., Davies, N. &
Roderique-Davies, G.,

BMC Public Health 21(1) 718, 1-13 ● ● ● ●

9 学
Advertising and young people’s critical reasoning abilities: systematic review and
meta-analysis

2022
Packer, J., Croker, H., Goddings, A. L., Boyland, E. J., Stansfield, C.,
Russell, S. J., & Viner, R. M

Pediatrics 150(6) 1-19 ● ● ● ●

10 学
Children’s  vulnerability  to  advertising:  an  overview  of  four  decades
 of  research  (1980s–2020s)

2023 Rozendaal, E., & Buijzen, M. International Journal of Advertising 42(1) 78-86 ● ● ●

11 学 Digital Advertising to Children 2020 Radesky, J., Chassiakos, Y. R., Ameenuddin, N., Navsaria, D. Pediatrics 146 (1) 1-8 ● ● ● ●

12 資 Protecting Kids from Stealth Advertising in Digital Media 2023 Federal Trade Commission, Bureau of Consumer Protection 1-20 ● ● ●

13 学
It is always there in your face. Australian young people discuss exposure to
gambling activities and promotions

2023
Thomas, S., McCarthy, S., Pitt, H., Marko, S., Cowlishaw, S., Randle, M.,
& Daube, M.

SSM-Qualitative Research in Health 3 1-10 ● ● ● ●

14 学
Gambling, fast food and alcohol sponsorship in elite sport–perspectives
from Australian sporting fans

2022 Boelsen‑Robinson, T., Thow, A.M., Lee, N., Gill, T. & Colagiuri, S. BMC Public Health  22(1) 1-10 ● ● ● ●

15 学
Recall and awareness of gambling advertising and sponsorship in sport
in the UK: A study of young people and adults

2019 Djohari, N., Weston, G., Cassidy, R., Wemyss, M. & Thomas, S., Harm Reduction Journal 16(1) 1-12 ● ● ● ●

16 学
Young people’s awareness of the timing and placement of gambling
advertising on traditional and social media platforms: a study of 11–16‑year‑olds in
Australia

2018
Thomas, S. L., Bestman, A., Pitt, H., Cassidy, R., McCarthy, S.,
Nyemcsok, C., Cowlishaw, S. & Daube, M.

Harm Reduction Journal 15(1) 1-13 ● ● ● ●

17 学
Young people’s recall and perceptions of gambling advertising and intentions to
gamble on sport.

2018
Nyemcsok, C., Thomas, S.L., Bestman, A., Pitt, H., Daube, M. & Cassidy,
R.

Journal of Behavioral Addictions 7(4) 1068-1078 ● ● ●

18 学
Gambling marketing strategies and the internet: What do we know?
A systematic review

2021
Guillou‑Landreat, M., Gallopel‑Morvan, K., Lever, D., Le Goff, D. & Le
Reste, J.Y.

Frontiers in Psychiatry 12 1-21 ● ● ●

19 学
What is the evidence that advertising policies could have an impact on
gambling‑related harms? A systematic umbrella review of the literature

2023
McGrane, E., Wardle, H., Clowes, M., Blank, L., Pryce, R., Field, M.,
Sharpe, C., & Goyder, E.

Public Health 215 124-130 ● ● ● ● ●

20 学
The relationship between gambling advertising and gambling attitudes,
intentions and behaviours: a critical and meta‑analytic review

2020
Bouguettaya, A., Lynott, D., Carter, A., Zerhouni, O., Meyer, S.,
Ladegaard, I., Gardner, J. & O’Brien, K.S.

Current Opinion in Behavioral Sciences 31 89–101 ● ● ●

21 学
Relationships between exposure to different gambling advertising types,
advertising impact and problem gambling

2022 Syvertsen, A., Erevik, E.K., Hanss, D., Mentzoni, R.A. & Pallesen, S. Journal of Gambling Studies 38(2) 465-482 ● ● ● ● ●

22 学
The impact of gambling advertising and marketing on young people:
A critical review and analysis of methodologies

2023 Di Censo, G., Delfabbro, P. & King, D.L. International Gambling Studies 1-21 ● ● ● ● ●

23 学
Exposure to Electronic Cigarette Advertising Among Middle and High School
Students ‑ United States, 2014‑2016

2018 Marynak, K., Gentzke, A., Wang, T.W., Neff, L., & King, B. A. MMWR Morbidity and Mortality Weekly Report 67 294–299 ● ● ●

24 学 Marketing Content on E‑Cigarette Brand‑Sponsored Facebook Profile Pages 2021 Kong, G., Kuguru, K. E., Bhatti, H., Sen, I., & Morean, M. E. Substance Use & Misuse 56(4) 442-448 ● ● ● ●

25 学
What Does It Meme? A Qualitative Analysis of Adolescents' Perceptions of
Tobacco and Marijuana Messaging

2020 Liu, J., McLaughlin, S., Lazaro, A., & Halpern‑Felsher, B. Public Health Reports 135(5) 578–586 ● ● ● ● ●

26 学 U.S. digital tobacco marketing and youth: A narrative review 2023
Venrick, S. J., Kelley, D. E., O'Brien, E., Margolis, K. A., Navarro, M. A.,
Alexander, J. P., & O'Donnell, A. N.

Preventive Medicine Reports 31 1-7 ● ● ● ●

27 学
Association between Exposure to Tobacco Content on Social Media and
Tobacco Use: A Systematic Review and Meta‑analysis

2022 Donaldson, S. I., Dormanesh, A., Perez, C., Majmundar, A., & Allem, J. P. JAMA Pediatrics  176(9) 878–885 ● ● ● ●

28 学
Online Tobacco Advertising and Current Chew, Dip, Snuff and Snus Use
among Youth and Young Adults, 2018–2019

2022
Diaz, M. C., Kierstead, E. C., Edwards, D., Kim, Y., Rose, S. W., Emery, S.,
Khatib, B., Liu, M., & Kostygina, G.

International Journal of Environmental Research
and Public Health

19(8) 1-12 ● ● ● ●

29 学
US public opinion toward policy restrictions to limit tobacco product
 placement and advertising at point-of-sale and on social media

2022
Blake, K. D., Gaysynsky, A., Mayne, R. G., Seidenberg, A. B., Kaufman, A.,
D'Angelo, H., Roditis, M., & Vollinger Jr, R. E.

Preventative Medicine 155 1-7 ● ●

30 学
Youth perceptions of alcohol advertising: are current advertising regulations
working?

2018 Aiken, A., Lam, T., Gilmore, W., Burns, L., Chikritzhs, T., Lenton, S., Lloyd,
B., Lubman, D., Ogeil, R., & Allsop, S.

Australian and New Zealand Journal of Public
Health

42 234-239 ● ● ● ●

31 学
The effect of alcohol advertising, marketing and portrayal on drinking
behaviour in young people: systematic review of prospective cohort studies

2009 Smith, L. A., & Foxcroft, D. R. BMC Public Health 9 1-11 ● ● ●
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32 学
Alcohol marketing and youth alcohol consumption: a systematic review of
 longitudinal studies published since 2008

2017 Jernigan, D., Noel, J., Landon, J., Thornton, N., & Lobstein, T. Addiction
112

Suppl 1
7-20 ● ● ●

33 学 Exposure to Digital Alcohol Marketing and Alcohol Use: A Systematic Review 2020 Noel, J. K., Sammartino, C. J., & Rosenthal, S. R. Journal of Studies on Alcohol and Drugs Suppl 19 57-67 ● ● ● ●

34 学
Does industry self‑regulation protect young people from exposure to alcohol
marketing? A review of compliance and complaint studies

2017 Noel, J. K., & Babor, T. F. Addiction
112

Suppl 1
51-56 ● ● ●

35 資
What Are the Odds?: The Appeal of Gambling Adverts to Children and Young
Persons on Twitter

2021 Rossi, R. & Nairn, A. 1-24 ● ● ● ● ●

36 学
“Get a £10 Free Bet Every Week!”—Gambling Advertising on Twitter:
Volume, Content, Followers, Engagement, and Regulatory Compliance

2021 Rossi, R., Nairn, A., Smith, J., & Inskip, C. Journal of Public Policy & Marketing  40(4) 487–504 ● ● ● ● ● ●

37 学
Minors and internet gambling advertising: new formats, advertising content,
and challenges in protecting minors

2021 Martínez‑Pastor, E., & Vizcaíno‑Laorga, R. PROFESIONAL DE LA INFORMACIÓN 30(4) 1-19 ● ● ● ●

38 学
Visibility of age restriction warnings, harm reduction messages and terms and
conditions: a content analysis of paid‑for gambling advertising in the United
Kingdom

2020 Critchlow, N., Moodie, C., Stead, M., Morgan, A., Newall, P.W. & Dobbie,
F.

Public Health 184 79-88 ● ● ● ● ●

39 学
The effects of responsible gambling pop‑up messages on gambling
behaviors and cognitions: A systematic review and meta‑analysis

2021 Bjørseth, B., Simensen, J.O., Bjørnethun, A., Griffiths, M.D., Erevik, E.K.,
Leino, T. & Pallesen, S.

Frontiers in Psychiatry 11 1-19 ● ●

40 学
Impact of warning pop‑up messages on the gambling behavior, craving, and
Cognitions of online gamblers: A randomized controlled trial

2021 Caillon, J., Grall‑Bronnec, M., Saillard, A., Leboucher, J., Péré, M. &
Challet‑Bouju, G.

Frontiers in Psychiatry 12 1-11 ● ● ● ●

41 学
An experimental study to examine whether and how Flemish and Dutch harm
prevention messages on gambling advertising affect consumers’
gambling‑related beliefs and intentions

2023 De Jans, S., Cauberghe, V., Hudders, L. & Rys, F. Psychology of Addictive Behaviors 37(6) 771–784 ● ● ●

42 学
Impact of the “when the fun stops, stop” gambling message on online gambling
behaviour: A randomised, online experimental study

2022 Newall, P.W., Weiss‑Cohen, L., Singmann, H., Walasek, L. & Ludvig, E.A. The Lancet Public Health 7(5) e437-e446 ● ● ● ●

43 学
“When the fun stops, stop”: an analysis of the provenance, framing and
 evidence of a ‘responsible gambling’campaign

2021 van Schalkwyk, M.C., Maani, N., McKee, M., Thomas, S., Knai, C. &
Petticrew, M

PLOS ONE 16(8) 1-19 ● ● ● ●

44 学
Evaluation of the ‘take time to think’ safer gambling message: A randomised, online
experimental study

2023 Newall, P., Hayes, T., Singmann, H., Weiss‑Cohen, L., Ludvig, E., &
Walasek, L.

Behavioural Public Policy 1-18 ● ●

45 学
Testing the effectiveness of different safer gambling messages for sports and race
betting: A five‑week experiment

2024 Rockloff, M., Browne, M., Russell, A.M., Newall, P., Hing, N. & Armstrong,
T.

Addictive Behaviors 149 1-11 ● ● ●

46 学 How do academics, regulators, and treatment providers think that safer gambling
messages can be improved?

2023 Newall, P. W., Rockloff, M., Hing, N., Browne, M., Thorne, H., Russell, A.
M., & Armstrong, T.

Addiction Research & Theory 31(4) 278-287 ● ● ● ●

47 学 Young people and gambling content in social media: An experimental insight 2019 Kaakinen, M., Sirola, A., Savolainen, I. & Oksanen, A. Drug and Alcohol Review 39 152-161 ● ● ● ● ●

48 資 たばこ健康警告表示のインパクト評価 2021 欅田尚樹他
令和 3年度 厚生労働科学研究費補助金(循環器疾
患・糖尿病等生活習慣病対策総合研究事業) 分担
研究報告書

71-83 ● ●

49 学 Effects of reduced nicotine content cigarette advertising with warning labels and
social media features on product perceptions among young adults

2023 Johnson, A. C., Mercincavage, M., Tan, A. S., Villanti, A. C., Delnevo, C.
D., & Strasser, A. A.

Journal of Behavioral Medicine 46(6) 948-959 ● ● ●

50 学 How do current tobacco warnings compare to the WHO FCTC guidelines: a content
analysis of combustible tobacco warnings worldwide

2023 Ranney, L.M., Clark, S.A., Jarman, K.L., Lazard, A.J., Kowitt, S.D., Ross,
J.C., Baler, G., Thrasher, J.F. & Goldstein, A.O.

BMJ open 13(3) 1-9 ● ●

51 学 Testing the effectiveness of alcohol health warning label formats: An online
experimental study with Australian adult drinkers

2022 Brennan, E., Dunstone, K., Vittiglia, A., Mancuso, S., Durkin, S., Slater,
M.D., Hoek, J., Pettigrew, S. & Wakefield, M.

PLOS ONE 17(12) 1-22 ● ●

52 学 The effectiveness of graphic health warnings on tobacco products: a systematic
review on perceived harm and quit intentions

2021 Pang, B., Saleme, P., Seydel, T., Kim, J., Knox, K., & Rundle‑Thiele, S. BMC Public Health  21(1) 1-24 ● ●

53 学 Effects of pictorial warning label message framing and standardized packaging on
cigarette packaging appeal among young adult smokers

2021 Johnson, A. C., Luta, G., Tercyak, K. P., Niaura, R. S., & Mays, D. Addictive Behaviors 120 1-6 ● ● ●
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